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OPENING CEREMONY 

DATE

TIME

VENUE 

EVENT DETAILS 

26th April, 2025.

10:30 AM Onwards. 

Auditorium, Shri Shikshayatan College 

The opening ceremony marked the
commencement of the event with
a celebratory yet formal tone. It
featured a welcoming speech by
our respected Principal, Dr. Papiya
Chaudhury, followed by a seminar
conducted by Mr. Aswini Bajaj and
Mr. Jimmy Tangree, aimed at
inculcating a spirit of
entrepreneurship and leadership
among the participants.
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DATE

TIME

VENUE 

EVENT DETAILS 

26th April, 2025.

Room 005 and 006

1:00 PM Onwards

STALLS 

IMPACT

The students of Shri Shikshayatan College
enthusiastically organized and managed
various stalls featuring a mix of food, games,
accessories, art & craft, etc. Each stall
reflected the creativity, entrepreneurial spirit,
and teamwork of the participants, offering an
engaging experience for all attendees.

1.Entrepreneurial and Customer Skills: Students
gained real-world experience in managing ventures
and engaging with customers ffectively.
2.Creativity and Innovation: Participants
showcased fresh ideas and artistic talents through
unique products and activities.
3.Teamwork and Collaboration: Managing stalls
highlighted the importance of teamwork,
communication, and planning.
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BOARDROOM 

1. The participants acted as corporate leaders,
confronting real-world boardroom crises, financial
dilemmas, and evolving industry challenges.
2. The teams had to devise strategies, research-
backed solutions under strict time limits and
defend their decisions before investors and judges.
3. The Competition was judged by CA Sneha
Agarwal and CA Adnan Bartanwal.

1. Enhanced critical thinking, financial decision-
making, and crisis management skills essential
for future business leadership.
2. Fostered teamwork, quick problem-solving,
and the ability to perform under pressure.
3. Provided exposure to real-world corporate
scenarios, preparing students for high-stakes
business environments.

IMPACT

EVENT DETAILS 

VENUE 

TIME

DATE

Room 212

1:00 PM Onwards 

26th April, 2025.
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HIRED OR FIRED 

DATE

TIME

VENUE 

EVENT DETAILS 

IMPACT

26th April, 2025.

1:00 PM Onwards 

Audio Visual Room

Participants designed a corporate-style CV
for a fictional character, assigning them a
specific corporate role.

1.

They tackled corporate challenges and
situations relevant to their character’s role.

2.

The event was judged by Smt. Brishti
Mondal and Smt. Mansi Sanghvi Bhayani.

3.

Enhanced participants’ creativity and
adaptability by merging fictional world with real-
world corporate scenarios.

1.

Improved problem-solving and decision-making
skills through simulated corporate challenges.

2.

Provided valuable feedback and exposure
through evaluation by esteemed judges, helping
professional growth.

3.
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SELL-A-BRATION

DATE

TIME

VENUE 

EVENT DETAILS 

26th April, 2025.

1:00 PM Onwards 

Auditorium 

1. In Sell-A-Bration 2.0, students were challenged to sell
unconventional and unique products using logic, creativity,
and persuasive skills.
2. Participants showcased their wit and strategy to convince
both the audience and the judges why their quirky product
was worth buying, creating a lively and competitive
atmosphere.
3. The event tested students’ spontaneity, confidence, and
marketing skills under pressure, with Animesh Das and
Subhabrata Bhattacharjee, and Munmun Poddar erving as
the esteemed judges.

IMPACT 1. Persuasive Communication: Students sharpened their
ability to communicate ideas convincingly, even under
challenging and unexpected scenarios.
2. Creative Thinking: Participants learned to think outside
the box, turning unusual concepts into marketable
products through innovative strategies.
3. Confidence Building: The spontaneous nature of the
event helped students develop stage presence and build
self-assurance while addressing a live audience. 
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BUILD & BRAND 

DATE

TIME

VENUE 

IMPACT

26th April, 2025.

ROOM 209

EVENT DETAILS 

1:00 PM Onwards 

1. The participants had to conceptualize, build, and
brand an innovative, market-ready product using
limited virtual resources.
2. The teams had to design both the physical
product and a strong marketing campaign to
outshine competitors and capture the market's
attention.
3. The competition was judged by Mr Niladri
Banerjee and Mrs Sneha Bhattacharyaa.

1. Strengthened creativity, resource
management, and entrepreneurial thinking.
2. Cultivated branding, marketing, and business
communication skills crucial for market
success.
3. Encouraged teamwork and sharpened the
ability to innovate under resource constraints,
simulating real-world startup challenges.
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BRAND WARS

DATE

TIME

VENUE 

IMPACT

26th April, 2025.

ROOM 215

EVENT DETAILS 

1:00 PM Onwards 

Each team was given a brand and was informed
about their assigned competitor.

1.

Teams presented their strategies showcasing
why their brand was built for the future and
countered the competitor’s pitch without prior
preparation. 

2.

Gunjan Karmakar, Devendar Singh and Lovely
Dutta judged the performances and offered
valuable feedback to participants.

3.

Students enhanced their ability to think
critically and respond to challenges in real-
time.

1.

 Participants learned the importance of
building sustainable and adaptable
business models.

2.

The event nurtured creativity, urging teams
to think beyond conventional business
strategies.

3.
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CLOSING CEREMONY

DATE

TIME

VENUE 

26th April, 2025.

Auditorium, Shri Shikshayatan College

EVENT DETAILS 

5:00 PM Onwards 

The closing ceremony comprised
of an energetic band
performance by “The Bangs”
which lifted everyone’s spirits.

1.

The winners of competition were
awarded Medals and certificates
by our chief guest, Mr. Sourav
Mukherjee.

2.

 The event ended with a heartfelt
vote of thanks, expressing
gratitude to all involved.

3.
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WINNERS

Sell-A-Bration 

Winner : Sirius 
1. Tanisha Chhabra 
2. Kinnari Shah
3. Cadet Vasudev
Bajaj

1st Runner Up:
Cygnus 
1. Pragya Thakur
2. Ishita Chanda
3. Laghima rai

2nd Runner Up: Lyra 
1. Naman Kedia
2. Ansul  Agarwal 

Boardroom 

Winner : EICASA 
Vaibhav Taparia
Srinivasji Roy

1st Runner Up : The Bhawanipore
Education Society

Kunal Goenka
Devesh Saraf

2nd Runner Up : Shri
Shikshayatan College 

Swati Gupta
Aditi Singrodia

Hired & Fired

Winner : The
Bhawanipur

Education Society
College

 Devansh Kapoor

1st Runner-Up : 
Shri Shikshayatan

College 

 Oyindrila Banerjee

2nd Runner-Up: 
 The Heritage

College

  Jeshani Rakshit
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WINNERS

Brand wars

Winner: Shri Shikshayatan
College 

Oendrila Das ,SSc
Sakcchi Agarwal 

1st Runner-Up: Saint
Xaviers University 

Ansul Agarwal
Naman Kedia

2nd Runner-Up: Saint
Xaviers University 

Naman Chandak 

Build & Brand
Winner : The Heritage
College

Digish Kundu
Vishal Mhato
Jeshani Rakshit 

1st Runner-Up : The
Bhawanipore
Education Society 

Bakshish Singh 
Akshat Goyal 
Rachit Mohta

2nd Runner-Up: ILead
College

Sneha Sardar 
Bismita Saha

Stalls

Most Sales: Fariza
Sadaf
Most Creative stall :
Hafsa Tayyed



CONCLUSION

OUTCOME
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Overall, the event was a resounding success, leaving participants
motivated and better equipped to pursue their entrepreneurial
ventures. The participants from more than 15 different colleges
evaluated the event by responding to the questionare provided to
them. The collaboration between students and industry
professionals highlighted the importance of such platforms in
bridging the gap between education and practical business
experience.

1. The participants rated the quality of the seminar with an average
score of 4.17.
2. The overall organization and management of the event received
an average rating of 3.90 from the participants.
3. The participants rated their overall experience at Shree Arohan
with an average score of 3.98.
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Suggestions & Reviews of  participants 


